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18 October, 2010

 

	DDB China Group Appoints Tim Schlick as new Head of Planning




Shanghai, October 18, 2010 – As a key component of DDB China Group’s initiative to further develop its planning capabilities, Tim Schlick has been appointed as a new Head of Planning, based in the Shanghai office. Answering directly to DDB China Group President & CEO, Dick van Motman, Tim will be responsible for all business and creative planning for the group and will work closely with all Managing Directors and business unit heads. 

With more than ten years experience in strategic planning, regional management, business development, brand planning and cross-media strategy, Tim has previously worked with clients such as General Motors, AMEX, Nestle, Coca Cola, InBev, Microsoft, Credit Suisse, Vodafone and Sony BMG. 

Originally from Germany, he started his career with Andersen Consulting in Frankfurt. His new appointment at DDB China Group heralds a return to the Omnicom family, as he was Director of New Business for Omnicom Media Group in Dusseldorf in 2005. 

His responsibilities will include the development of non-traditional media options, leading key agency pitches, supporting key talent acquisition, developing thought leadership initiatives and supporting the ongoing development of integrated accounts. 

Tim will be taking over from Asit Gupta, who has decided to move back to Hong Kong to be with his family and pursue an independent consultancy venture but will continue to be associated with DDB China on specific projects. 

“We’re keen to begin working with Tim,” commented President and CEO, Dick van Motman. “Having spent the majority of his career in Europe, he has a fresh perspective on the China market and we’re excited to see how this benefits our existing planning team. We thank Asit for his contributions made over the past period where he played an essential part in helping DDB China Group grow, launch the first ever China Country branding campaign and moving our planning capabilities beyond just communication strategy providing a good platform for Tim to build from.”

About DDB China Group

DDB China Group (www.ddbchina.com) is a full service agency incorporating DDB, Tribal DDB, RAPP and DDB Guoan. Services include advertising, direct marketing, interactive, design and sales promotion. We believe that ‘creativity is the most powerful force in business.’ We use creativity to develop ideas that people want to play with, participate in and pass on. 

DDB China Group is one of the most awarded creative agencies in China and consistently ranks in the top 10 rankings, as determined by the Longyin Review and China Advertising Magazine. In 2010, DDB China won a Gold Lion at Cannes for its Green Pedestrian Crossing Campaign, for the China Environmental Protection Foundation – the second only Gold Lion ever awarded to an agency in Greater China. In 2009, they also placed No. 1 in the R3 New Business League, placed 2nd as the “Best Creative Agency in China” by China Advertising Magazine and Tribal DDB placed 2nd as the “Best Digital Agency in China”. In 2010 Dick van Motman was the first expatriate to be awarded “Most Outstanding Person of the Year” by CCTV and China Advertising. This year he has also been recognized by Internationalist magazine as one of the top 30 international “Agency Innovators”. 
The Management Team consists of CEO and President Dick van Motman, Chief Creative Officer Michael Dee, Vice President & Managing Director of DDB Shanghai Jesse Lin, Managing Director of Tribal DDB Shanghai Jit Hoong Ng and Managing Director of RAPP Ross Gearing. Asit Gupta is Head of Strategic Planning. Neo Chuan Teo is Chief Financial Officer.   At DDB Guoan in Beijing, Richard Tan is Managing Director and Vice President. 


 
About DDB

DDB Worldwide Communications Group Inc. (www.ddb.com) ranks among the top 5 consolidated advertising and marketing services global network in the world, according to Advertising Age. DDB also has been ranked as the most awarded agency network in the world by Creativity magazine, the International Advertising Festival at Cannes and The Gunn Report, among others. In 2009 DDB was named Global Network of the Year by Campaign magazine and Tribal DDB won Digital Agency of the Year from Media. With more than 200 offices in over 90 countries, the DDB Group believes that creativity builds enduring and powerful brand experiences that create TalkValue™, influence social communities and drive results. DDB Worldwide is part of Omnicom Group Inc. (OMC).
----END-----
For more information please contact:

Katie Howe 

Corporate Communications Director

Direct: (86 21) 6151 3618    
Mobile: 1376 1931 624          

Email: katie.howe@ddbchinagroup.com  
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