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	DDB Guoan and Lu Chuan Develop Innovative Campaign 
for Volkswagen Touareg Launch


Beijing, November 9, 2010 – DDB Guoan has partnered with award-winning Chinese director Lu Chuan in a groundbreaking campaign for the launch of the Volkswagen (China) Import Company’s flagship model, the New Touareg. The campaign consists of a dramatic and exciting TV commercial and a short brand feature film created by DDB Guoan that takes place in the wild and remote landscapes of Xinjiang. 
Lu Chuan, considered one of the film industry’s leading talents in China, has directed an inspiring and adventurous 15-minute film to be released in three five-minute parts in the build-up to the New Touareg’s launch on November 23. The film, A Journey Beyond, is about the adventures of a Beijing photographer and his Touareg to the remotest parts of Xinjiang, following his journey through stunning landscapes and encounters with the native Kazakh people and their unique culture. 

“We wanted to create a story that captured the adventurous spirit and demonstrated the outstanding abilities and comfort levels of the New Touareg,” mentioned Andy Hepburn, Group Creative Director, DDB Guoan. “So we appealed to our director Lu Chuan to go beyond filming a TV spot and create a wider, more thematic story. It has been a real privilege to work with him in the amazing landscapes of Xinjiang to create a unique brand concept for the Touareg.” 
A 30-second and 60-second TVC will feature the New Touareg’s exceptional off-road abilities in an exciting race with nomadic horsemen through a spectacular landform known as the Ghost City. In addition, the campaign will consist of outdoor billboards, online and print advertising. 

“My story explores how rewarding it can be to discover and understand different cultures,” said Lu Chuan. “It was important for me to bring this incredible vehicle [to Xinjiang] to tell a positive story. As a native of Xinjiang, I wanted to dedicate this movie to my homeland.” 

Melissa Bell, Marketing Director for the Volkswagen Import Company, was delighted with the results. “The New Touareg is all about leadership, so it was important for us to create something truly different for the launch. We’re very happy to be able to work with Lu Chuan in the amazing landscapes of Xinjiang to create this unique branded entertainment for Volkswagen.”
The films can be viewed at www.touareg.cn. 
Credits for Film:


Client: Volkswagen

Creative agency: DDB Guoan
Group Creative Director: Andy Hepburn
Executive Director: Yang Dong Liang
Director: Lu Chuan
Cinematographer: He Lei 
Art Director: Wang Zhi Jian
Executive Producer: Lei Lei
Creative team: Andy Hepburn, Dirk Eschenbacher, 
Account servicing: Eva Zhou, Felicia Wan, Christoph Wandt
Media agency: Mediacom
Production company: Chuan Films 
Editor: Wu Bin
Exposure: Online

About DDB China Group

DDB China Group (www.ddbchina.com) is a full service agency incorporating DDB, Tribal DDB, RAPP and DDB Guoan. Services include advertising, direct marketing, interactive, design and sales promotion. We believe that ‘creativity is the most powerful force in business.’ We use creativity to develop ideas that people want to play with, participate in and pass on. 

DDB China Group is one of the most awarded creative agencies in China and consistently ranks in the top 10 rankings, as determined by the Longyin Review and China Advertising Magazine. In 2010, DDB China won a Gold Lion at Cannes for its Green Pedestrian Crossing Campaign, for the China Environmental Protection Foundation – the second only Gold Lion ever awarded to an agency in Greater China. In 2009, they also placed No. 1 in the R3 New Business League, placed 2nd as the “Best Creative Agency in China” by China Advertising Magazine and Tribal DDB placed 2nd as the “Best Digital Agency in China”. In 2010 Dick van Motman was the first expatriate to be awarded “Most Outstanding Person of the Year” by CCTV and China Advertising. This year he has also been recognized by Internationalist magazine as one of the top 30 international “Agency Innovators”. 
The Management Team consists of CEO and President Dick van Motman, Chief Creative Officer Michael Dee, Managing Director of DDB Shanghai Jesse Lin, Managing Director of Tribal DDB Shanghai Jit Hoong Ng and Managing Director of RAPP Ross Gearing. Asit Gupta is Head of Strategic Planning. Neo Chuan Teo is Chief Financial Officer.   At DDB Guoan in Beijing, Richard Tan is Managing Director and Vice President. 

 
About DDB Guoan
Founded in 2006, DDB Guoan is the first joint venture under a strategic alliance between CITIC Guoan and Omnicom Group, formed between Beijing Guoan Advertising and DDB China Group. Its strengths lie in a powerful combination of resources in advertising, interactive, promotions and marketing specialties. Its client roster includes Philips, Unilever, Johnson & Johnson, McDonald’s, Air France, Pepsi, Neutrogena, Li Ning and the Star Alliance. For more information about DDB Guoan, please visit www.ddb-guoan.com.  
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