
How to Make Oily Skin Attractive!  

Challenge  
 
The aim was simple: attract our target audience ï teen-
age  girls  living  in  China  ï to  sample  and  buy 
Clean&Clearôs deep action cleanser. We all know that 
teenage girls can be a little fickle so we really need to 
hook them. The campaign began on the web and ended 
in a ñOne Day Challengeò event in downtown Shanghai 
last June, resulting in a sales increase of 37% in the two 
months during the campaign and a Bronze Award at the 
China Effies 2009.  Results  

 
The 10 finalist teams took part in the One Day Challenge 
at a trendy mall in Shanghai. We invited youku.com ï 
Chinaôs largest video sharing portal to film the event and 
upload them to their website. In total the online broad-
casts had nearly 1 million views!  Throughout the cam-
paign there were nearly 700,000 visits to the website with 
over 32,000 pictures uploaded. But the best part was the 
massive increase in product sales during the campaign. 
 
Oily skin has never been so attractive! 

By seeding banner ads, viral tvcs and online teasers we 
attracted 60,000 girls to sign up on the special campaign 
site in just 4 weeks. The website allowed girls to meet 
and interact, which was magnified when they went onto 
other sites to spread the word. Over 420,000 people 
votes online for their favorite pair. We invited young teen-
age celebrities to participate and get involved too!  
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Insight and Idea  
 
Our insight was that over half of teenage girls in China (13 
to 18 years old) spend a lot of time on the internet. They 
also spend a lot of time worrying about oily skin. When 
theyôre on the internet they like to chat to friends, update 
their personal profile pages and upload videos. They are 
especially involved and keen on content generation, more 
so than teenage girls anywhere else in the world. We 
wanted a communication campaign that was led by digital 
to include SNS (Social Networking) and UGC (User Gen-
erated Content). But we wanted it to culminate in an ac-
tual event which would bring the finalists physically to-
gether. The idea: sign up with your best friend to partici-
pate in the ñOne Day Challengeò, with fun tasks and chal-
lenges such as eating spicy food, dancing, etc around 
Shanghai. Whichever team has the least oily skin at the 
end of the day wins RMB5000 (about US$700). The also 
won the chance to star in Clean & Clearôs Acne Gel ad-
vertorial campaign.  

DDB China Group includes DDB ,Tribal DDB and  RAPP.  Find out more at www.ddbchina.com 
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