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	DDB Shanghai develops World-Class Campaign for World Tea Expert Lipton 


Shanghai, September 8, 2010 – DDB Shanghai has completed the last of 3 campaigns in 2010 for Lipton China, having developed a cohesive effort that reinforces the brand’s international status as a world tea expert. These campaigns represent a milestone for Lipton as it continues to execute a more proactive and incisive brand development strategy in China, over a 12-month period, which took the DDB team to Thailand, Japan and Taiwan. All three campaigns, for Lipton milk tea feature world-famous actor Takeshi Kaneshiro. 
“Sunshine Steam”, released on 1 September 2010, was launched in 22 cities throughout China, featuring steam as a pneumonic device to highlight the sunshine vitality proposition. “Royal Moment” will be launched on 15 September in 3 cities, featuring special effects that bring the premium milk tea’s premise of “giving yourself a royal moment”, to life. Both campaigns feature Lipton’s new consistent branding, managed by DDB Shanghai.

All three campaigns, which star Takeshi as Lipton’s first A-list international celebrity endorser, highlight the nature of the brand’s status as a ‘world tea expert’, using travel, imagination and fantasy to conceptualize the key creative concept of ‘transformation’. The international aspect of the campaign was reinforced by the global expertise that contributed to the TVCs. Director Masami Kamiyama delivered cinematic craftsmanship to the campaign, along with print campaign photographer, Takaki Kumada (the current darling of the fashion industry in Japan). 
The entire production was overseen by DDB China’s Chief Creative Officer Michael Dee, an award-winning figure in the industry with an international reputation for excellence. “This has been a very interesting and challenging journey,” commented Michael Dee. “We are very pleased to be able to build a dazzling creative idea for the Lipton brand in China.”
DDB Shanghai’s relationship with Lipton China dates back to the tea label’s first Chinese New Year campaign, launched in early 2010, which premiered the brand’s new positioning and established a “steam” icon as its brand equity. The landmark campaign, which achieved a milk tea sales increase of 30% and changed consumer behavior during this competitive sales period, has become a unique case study in China. 
“We put forth a very challenging assignment to DDB Shanghai and they have managed to deliver beyond our expectations and elevated the Lipton brand to a new level,” said Hiromi Inagaki, Vice President, Brand Development Beverages, East Asia.
Credit List:

Client: Lipton China 

Creative agency: DDB Shanghai 

Chief Creative Officer: Michael Dee

Producer: George Ooi

Regional Account Director: Margaret Wu

Production House: InShow

Director: Masami Kamiyama

Photographer: Takaki Kumada

About DDB China Group

DDB China Group (www.ddbchina.com) is a full service agency incorporating DDB, Tribal DDB, RAPP and DDB Guoan. Services include advertising, direct marketing, interactive, design and sales promotion. We use creativity to develop ideas that people want to play with, participate in and pass on. 

DDB China Group is one of the most awarded creative agencies in China and consistently ranks in the Top 10, as determined by the Longyin Review and China Advertising Magazine. The Management Team consists of CEO and President Dick van Motman, Chief Creative Officer Michael Dee, Managing Director of DDB Shanghai Jesse Lin, Managing Director of Tribal DDB Shanghai Jit Hoong Ng and Managing Director of RAPP Ross Gearing. Asit Gupta is Head of Strategic Planning. Neo Chuan Teo is Chief Financial Officer.   At DDB Guoan in Beijing, Richard Tan is Managing Director and Vice President. 


 
About DDB

DDB Worldwide Communications Group Inc. (www.ddb.com) ranks among the top 5 consolidated advertising and marketing services global network in the world, according to Advertising Age. DDB also has been ranked as the most awarded agency network in the world by Creativity magazine, the International Advertising Festival at Cannes and The Gunn Report, among others. With more than 200 offices in over 90 countries, the DDB Group believes that creativity is the most powerful force in business, building enduring and powerful brand experiences that create TalkValue™, influence social communities and drive results. DDB Worldwide is part of Omnicom Group Inc. (OMC).
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For more information please contact:
Katie Howe 

Corporate Communications Director

Direct: (86 21) 6151 3618       Mobile: 1376 1931 624          Email: katie.howe@ddbchinagroup.com 









DDB China Group

Park2Space, 4th Floor, Building 2, 169  Mengzi Road, Luwan District, Shanghai, 200023 China

Tel:  (8621) 6151 3300   Website: www.ddbchina.com 
PAGE  
2
DDB China Group

Park2Space, 4th Floor, Building 2, 169  Mengzi Road, Luwan District, Shanghai, 200023 China 

Phone:  (8621) 6151 3300   Website:  www.ddbchina.com 

[image: image2.jpg]