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	RAPP上海促进分析和洞察能力的提高


上海，2011年5月17日 - RAPP上海是DDB大中国集团的一部分，已任命Sherry Hsu担任分析和洞察部负责人，这是一个新创建的职务，负责加强RAPP数据促进营销的能力。该职位需向RAPP大中国副总裁Ross Gearing报告，Sherry将与RAPP区域分析经理KP Onn博士密切合作，带领上海团队向客户提供有价值的数据驱动见解，如麦当劳、飞利浦、联合利华。 RAPP二月份将其亚太区总部迁往上海后即宣布了对Sherry的任命。 

强大的创意在于大中国集团的核心，数据驱动的见解将促进这些创意的产生。RAPP专业数据驱动营销，需要理解和应对消费者的复杂需求，为客户带来更多的创新和有效的结果。作为DDB中国集团的核心组成部分，RAPP竭尽全力提供深入的分析和见解，Sherry担任新职位后，将和四月加入RAPP亚太地区的KP Onn博士组成战略团队，可期待产生更多创新的解决方案和可衡量的成果。
Sherry的部分工作还将涉及建设RAPP分析和见解的产品线，其中包括如零售激活（分析交易和开发方案，以推动销售）的工具、客户分析（分析和细分客户和潜在客户群）和Cultura（是RAPP亚太地区最近推出的人种研究工具，用于初级和中级研究，人类学的洞察力和适应性分析，以有机地了解消费者的需求或对产品和品牌的情感）。
“我们的中国客户需要更复杂的数据驱动营销服务，我们正在积极建设我们的分析和洞察力团队，以加强我们的核心能力。Sherry为RAPP带来了多年的数据分析和领导能力，并与KP Onn博士一起，能够提供具有广度的分析思考和集成解决方案，使RAPP在市场上更与众不同，”Ross Gearing说。
Sherry拥有15年的快速消费品行业经验，给她的新角色带来了数据分析和市场研究的丰富经验。最初在得克萨斯州工作，Sherry曾担任购物者洞察公司dunnhumby中国的高级客户经理/总经理，这家公司以专业从事客户忠诚卡计划而闻名。她还曾在SABMiller公司担任分类管理人员，在市场调查公司IRI和吉百利史威士美洲饮料公司从事客户服务，以及对管理客户具有丰富的经验，她管理的客户包括Frito-Lay、Dr. Pepper和Uncle Ben’s。 
 “我们非常高兴地欢迎Sherry加入RAPP团队。DDB大中国集团有许多客户，需要大量的数据驱动的营销解决方案，Sherry的任命让RAPP具备独特的优势，帮助他们满足这些需求：”DDB大中国集团总裁兼首席执行官Dick van Motman补充说。
- End -

About RAPP China
At RAPP China (www.rappchina.com.cn), we’re customer obsessed. We help our clients acquire, retain and grow value for their customers through the development and execution of best practice direct and relationship marketing. We help our clients to understand their customers better – their behavior, motivations, demography – to provide tailored solutions that are actionable and measurable. The unique insight we gain from data is used to enhance award winning creative business and communications solutions. RAPP is led by Vice President of RAPP Greater China Ross Gearing. Amongst the agency’s clients are IHG (Intercontinental Hotel Group), Johnnie Walker, Philips, McDonald’s and adidas. 

A core part of DDB Group Asia Pacific, RAPP is a dominant direct, digital, data, loyalty and e-commerce marketing agency, providing clients with comprehensive customer-centric marketing solutions, and specializing in cross-channel acquisition, retention and optimization. At the 2010 Campaign Agency of the Year Awards, RAPP Asia Pacific was runner up in the Specialist Agency Network of the Year category. Globally, RAPP (www.rapp.com) is one of the world’s largest direct marketing networks with roughly 50 offices in more than 40 countries, delivering over 40 years’ experience in customer acquisition, retention and optimization to its clients. RAPP is a part of Omnicom Group Inc.
About DDB China Group
DDB China Group (www.ddbchina.com) is a full service agency incorporating DDB, Tribal DDB, RAPP and DDB Guoan. Services include advertising, direct marketing, interactive, design and sales promotion. We believe that “creativity is the most powerful force in business”. We use creativity to develop ideas that people want to play with, participate in and pass on. 

DDB China Group is one of the most awarded creative agencies in China and consistently ranks in the top 10 rankings, as determined by the Longyin Review and China Advertising Magazine. In 2010, DDB China won a Gold Lion at Cannes for its Green Pedestrian Crossing campaign for the China Environmental Protection Foundation – the second only Gold Lion ever awarded to an agency in Greater China. The campaign also went on to win a Grand Prix at the 2010 UK Green Awards and the 2010 China 4A Golden Seal Creative Awards. At the 2010 Campaign Agency of the Year awards, DDB China Group Shanghai was named Greater China Creative Agency of the Year, while Tribal DDB Shanghai was named Greater China Digital Agency of the Year. Our Chief Creative Officer Michael Dee was awarded Greater China Creative of the Year. DDB China Group was also named Ad Age China’s 2010 Greater China Agency of the Year. President and CEO Dick van Motman was the first expatriate to be awarded “Most Outstanding Person of the Year” by CCTV and China Advertising in 2010. 

The Management Team consists of CEO and President of Greater China Dick van Motman, Chief Creative Officer Michael Dee, President of DDB Group Shanghai Jesse Lin, Managing Director of Tribal DDB Shanghai Jit Hoong Ng, and Vice President of RAPP Greater China Ross Gearing. Tim Schlick and Milo Chao are Co-Heads of Strategic Planning, DDB Greater China Group, and Neo Chuan Teo is Director of Operations. At DDB Guoan Group in Beijing, Richard Tan is President , Edward Zhang and Randy Xiao are Vice Presidents.
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