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	Tribal DDB 北京为大众汽车消费者打造“蓝创未来”

	
	


	
	


2011年11月16日，来自上海的报道- 
Tribal DDB北京分公司近期启动了“蓝色驱动 - 移动应用及网站主页”这一交互式广告活动，帮助大众汽车提高其环保解决方案相关承诺的知名度。这一主要面向汽车驾驶员的活动，是大众汽车首次采用移动应用来追踪中国驾驶者相关行为的一项尝试。这一活动主要通过大众汽车自有的媒体对外广播，其中包括大众汽车官方主页、大众汽车在开心网和人人网等社交网络上的主页，以及大众自造等广告网页。
"蓝。创未来"，这一口号象征了大众汽车的目标：创造出环保的产品和解决方案，并鼓励人们的环保意识和行为，共同创建一个可持续的未来。所有这些将通过娱乐的方式传达。Tribal DDB北京分公司所面临的挑战，是如何真正做到让目标群体能够有“蓝。创未来”这一思维并提高其知名度。

Tribal DDB 北京分公司和特德营销咨询(北京)有限公司合作，开发了一款车载移动软件，用以追踪实时驾驶行为信息，其中包括了驾驶距离、车速，甚至整个驾驶过程中的加速和减速数据。每一次驾车的结果都会被用来分析，根据环保数据来测量驾车人的驾驶行为是否足够环保。所有结果和详细分析将会在以下网站上公布：http://brand.vw.com.cn/bluemobility/
除了能支持移动应用的结果和分析，该网站同时能够向用户提供一款“拯救北极熊”的迷你小游戏。在游戏中包含了环保的驾驶方式相关经验和窍门，用户也将从这一娱乐的方式中获得教育。所有结果将分享在社交网络上，用以创造更多的访问量。

“通过这次革命性的将‘蓝。创未来’精神和移动应用结合起来，改进提高驾驶者的驾驶行为，我们显示了这一精神不仅仅只是一条简单的广告信息，而是来自品牌的真实承诺和消费者的真实举措。这一活动也是一个我们所谓‘社会性创意’的良好范例，即，通过向消费者呈现一个他们愿意接受并参与的概念，从而提升广告的效用。” DDB国安总裁，陈仲翰（Richard Tan）先生如是说。

大众汽车的资深数码营销经理 Oliver Wolter 先生表示：“大众汽车的整体目标是在情感方面吸引消费者与其品牌产生联系，并帮助他们达成节省开支这一具体个人目标。我们通过向他们展示移动应用以及网站上所出现的那个北极熊在滑冰的形象，从而达成了这些目标。通过在网站上追踪他们日常驾驶的结果，并在开心、人人以及微博上和他们的朋友比赛，消费者能够随之节省开支。通过这种方式，大众汽车将消费者的需求置于最优先地位。我们希望这种将娱乐性和个人利益相混合的方式，能够真正吸引人们的‘蓝。创未来’思维，并最终形成充满环保意识的行为模式。”
-ENDS -
About DDB Greater China Group
DDB Greater China Group is a full service agency incorporating DDB, Tribal DDB, RAPP and DDB Guoan, with offices in Beijing, Shanghai, Guangzhou, Hong Kong, and Taipei. Each of our units provides the best creative solutions in its specialty areas. They work as an integrated team or individually, depending on the client's needs. Tribal DDB is a digital marketing specialist, RAPP focuses on direct marketing, and DDB provides advertising solutions. 

With over 550 staff amongst five offices in Greater China, DDB Greater China Group helps grow the value and influence of leading brands around the world. The agency has a deep knowledge of both local and international markets and provides expert services tailored to each companies’ needs. DDB Greater China Group strives to create solutions to address our clients’ business issues and challenges. We believe that “creativity is the most powerful force in the business,” and we use creativity to develop ideas that people want to play with, participate in and pass on. Ideas that connect people with people, not just people with brands. We call this Social Creativity, which results in ShareValue, the powerful combination of influence within social communities and tangible business performance. The Group has achieved numerous awards and accolades: in 2010, DDB China Group was named Campaign Greater China Agency of the Year and Ad Age China’s Agency of the Year. It also won a Gold Cannes Lion, the second gold won by mainland China in the history of the festival, and a Bronze Lion at the 2011 Cannes Festival. In the 2010 China R3 Report, DDB scored a top ranking of 8 (out of 9) and ranked third in the R3 New Business League.

The Management Team consists of President and CEO Dick van Motman, President of DDB Shanghai Jesse Lin, President of DDB Guoan (Beijing) Richard Tan, President of DDB Hong Kong and Guangzhou Simone Tam, Co-Presidents of DDB Taiwan Roy Soetanto and Sheena Jeng, Co-Heads of Strategic Planning Tim Schlick and Milo Chao, Vice President of Tribal DDB Eric Phu, Managing Director of Tribal DDB Shanghai Jit Hoong Ng, Vice President of RAPP Ross Gearing, and Director of Operations Teo NeeChuan.
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