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DDB China Group Scoops Pernod Ricard Digital and CRM China Businesses

Shanghai, October 13, 2011 – DDB China Group has been appointed by Pernod Ricard China as the fourth roster agency and given truly integrated assignments leading to a combined team of RAPP and Tribal DDB being in the lead across key brands for Ballantine’s Whisky, The Glenlivet Single Malt Whisky and Absolut Blank campaign. While RAPP China will be in charge of leading the business from a data-driven marketing perspective, Tribal DDB Shanghai will be in charge of digital engagements. 

DDB China Group’s assignments involve utilizing and adapting above the line and activation platforms to form a CRM and digital perspective in order to bring the brands to life.  

Ballantine’s is one of the top Scotch Whisky brands in the world and is the third most popular whisky brand in China. DDB China Group has been assigned to help this top 5 premium spirit brand to build deeper brand relationships through customer engagements for its prestigious image and value as an icon of personal expression.

 CRM will be a critical part, as focus will be given to work on product and brand education

The Glenlivet, a single-malt scotch produced in the Glenlivet Distillery, is advertised worldwide as "The single malt that started it all". The distillery founded in 1824, has become one of the biggest single malt distilleries following the global demand. The Glenlivet brand is the biggest selling malt whisky in the United States and the second biggest selling single malt brand globally. DDB China Group will be tasked with growing and engaging with The Glenlivet consumers as single malt whisky connoisseurs. 

DDB China Group has also won digital duties for Absolut Vodka’s new creative marketing campaign “Absolut Blank”. The Absolut Blank initiative involves collaboration between artists from different disciplines who use an Absolut bottle as the basis for a work of art. An outline of a vodka bottle is turned into a blank canvas to inspire artists to fill it with creativity. 

And finally DDB China Group has been selected to work across a multi-brand CRM platform.

The different businesses were won through a competitive pitch against previous incumbents TBWA/TEQUILA and Publicis. Previously, Publicis oversaw the brands above the line business, and TBWA/TEQUILA headed the below the line business.

DDB China Group was awarded the account based on the agency’s extensive experience in data-driven marketing, its digital credentials, and knowledge and passion for the category and product. 

“Clients are increasingly starting to recognize the value and power of our specialist agencies working together in an integrated team within DDB China Group. Our digital and data-driven marketing capabilities are a crucial and essential part of our services and we’re in an ideal position to assist Pernod Ricard with their communications strategies,” said Dick van Motman, President & CEO of DDB Greater China Group.      

“We are very excited to add DDB China Group as one of our roster agencies. We were very impressed by their experience and credentials and anticipate that together we’ll be able to achieve new heights of success for our brands in China,” said Pierre Berard, Marketing Director of Pernod Ricard China and named Marketer of the Year 2010 by Campaign Magazine.

About DDB China Group
DDB China Group (www.ddbchina.com) is a full service agency incorporating DDB, Tribal DDB, RAPP and DDB Guoan. Services include advertising, direct marketing, interactive, design and sales promotion. We believe that “creativity is the most powerful force in business”. We use creativity to develop ideas that people want to play with, participate in and pass on. 

DDB China Group is one of the most awarded creative agencies in China and consistently ranks in the top 10 rankings, as determined by the Longyin Review and China Advertising Magazine. In 2010, DDB China won a Gold Lion at Cannes for its Green Pedestrian Crossing campaign for the China Environmental Protection Foundation – the second only Gold Lion ever awarded to an agency in Greater China. The campaign also went on to win a Grand Prix at the 2010 UK Green Awards and the 2010 China 4A Golden Seal Creative Awards. At the 2010 Campaign Agency of the Year awards, DDB China Group Shanghai was named Greater China Creative Agency of the Year, while Tribal DDB Shanghai was named Greater China Digital Agency of the Year. Our Chief Creative Officer Michael Dee was awarded Greater China Creative of the Year. President and CEO Dick van Motman was also the first expatriate to be awarded “Most Outstanding Person of the Year” by CCTV and China Advertising in 2010. 

The Management Team consists of CEO and President of Greater China Dick van Motman, Chief Creative Officer Michael Dee, President of DDB Group Shanghai Jesse Lin, Digital Development Officer DDB Greater China JitHoong Ng, and Vice President of RAPP Greater China Ross Gearing. Tim Schlick and Milo Chao are Co-Head of Strategic Planning DDB Greater China Group, Neo Chuan Teo is Director of Operations, and Camille Daubenton is Director of Corporate Communications. At DDB Guoan Group in Beijing, Richard Tan is President, Edward Zhang and Randy Xiao are Vice Presidents.
 

About DDB

DDB Worldwide Communications Group Inc. (www.ddb.com) ranks among the top five consolidated advertising and marketing services global networks, according to Advertising Age. Consistently one of the most awarded networks globally for creative excellence, DDB was Campaign’s 2009 Global Network of the Year, the 2010 Spikes Asia Network of the Year, 2010 Eurobest Network of the Year, 2010 Campaign Asia Pacific Creative Network of the Year and captured both the Cyber Grand Prix and Film Craft Grand Prix at the 2010 International Advertising Festival in Cannes. With more than 200 offices in over 90 countries, DDB Group believes in the power of Social Creativity to grow the value and influence of brands around the world by creating ideas that people want to play with, participate in and pass along.  DDB Worldwide is part of Omnicom Group Inc. (OMC).

For more information please contact:

Camille Daubenton
Corporate Communications Director, DDB China Group

Direct: (86 21) 6151 3681          
Email: camille.daubenton@ddbchinagroup.com 
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