[image: image1.png]Press Release




  


	[image: image2.png]DDB’





	

	


	DDB China Group leads at multiple award shows: harvesting 51 awards in 2 months in 18th China international ad festival 2011, Longxi award 2011 and China Effies.

	
	


	
	


Shanghai, October 25, 2011---- DDB China group has won a total of 51 awards between September and October 2011 over the 7 awards show.

32 awards where awarded to DDB China Group in the 18th China international advertising festival 2011 that happened from September 25th to 27th in Shenyang.

The agency ended up being the most awarded agency of the year at the China EFFIES notching 11 trophies.  In the three-days festival, DDB China Group picked up 7 Golds, 14 Silvers and 11 Bronzes in total, over six award shows: China Effie, China Great-Wall Awards, Chinese Element International Creative Award, Public Service Advertisement, China Internet Ad Competition, China Media Planning Award.

DDB China Group also picked up 19 awards at the famous Longxi Awards 2011 on October 13, in Macau: 3 Golds, 3 Slivers, 9 Bronzes, 2 Merits, 2 finalists and 19 shortlisted. The agency was one of the most agency in Greater China and inarguably was the most awarded one in China.

At the China Effie award, DDB China Group has been the most awarded agency in China bringing back 11 trophies of which 1 Gold, 6 Silvers and 4 Bronzes. 1 Gold medal and 2 slivers were awarded to the famous “Green Pedestrian Crossing” campaign of the China Environmental Protection Foundation.

DDB China Group has secured an impressive result at the Great-Wall Awards, winning 13 across all categories of which: 2 Gold, 6 Silver and 5 Bronze. 

DDB Shanghai Group notched the Grand Prix at the Chinese Element International Creative Award with its Philips Dining video, proving the company reasserting its creative dominance. Also the Shanghai Volkswagen’s Tiguan campaign won a Gold in the radio category.

DDB China Group also had its highlights in picking up 6 other awards: 1 Gold at Public Service Advertisement; 1 Gold, 1 Silver and 2 Bronzes at China Internet Ad Competition as well as 2 merits; 1 Silver at China Media Planning Award. 

Dick Van Motman, CEO & President of DDB Greater China group, commented: “I am very proud that we’ve won so many awards at both the China International Ad Festival and the Longxi awards this year. I’m particularly thrilled that we’ve been the most awarded agency in China at the China Effies and Longxi awards. This is a milestone for DDB China Group and for our clients as it demonstrates the importance of marketing effectiveness and that effective creativity has become the focus for both clients and us. Congratulations to everyone who has contributed to DDB’s success.”

Below is the awards list DDB China group won at the 18th China international advertising festival 2011:
China EFFIES
IMAGE: PUBLIC EVENTS

Green Pedestrian Crossing
China Environmental Protection Foundation
Gold

SERVICES: TRANSPORT

"Love Bus" event
JCDecaux
Silver

COMMODITY

2011 street basketball
Gatorade
Silver

SERVICES: NON-COMMERCIAL PUBLIC SERVICE 
Green Pedestrian Crossing
China Environmental Protection Foundation
Silver

LOW BUDGET

Green Pedestrian Crossing
China Environmental Protection Foundation
Silver

LOW BUDGET

100% Manly Man
McDonald’s
Silver

DURABLE PRODUCTS: AUTOMOBILE

2011 New Lavida Launch campaign
SVW Lavida
Bronze

DURABLE PRODUCTS: COMPUTER

Acer Brand campaign
Acer

Bronze

SERVICE: RESTAURANT & ENTERTAINMENT

See The World Live A Child – While Licking A Mini Cone
McDonald’s
Bronze

DURABLE PRODUCTS: AUTOMOBILE

Kaixin page
VGC
Merit

LOW BUDGET

adidas X'mas Charity campaign
adiClub
Finalist
China Effie Digital Awards

WEIBO

100% Manly Man
McDonald’s
Silver

INTERGRATED

See The World Live A Child – While Licking A Mini Cone
McDonald’s
Bronze
China Great-Wall Awards

PRINT

Art, for the price of everyday items

Zendai Art Supermarket

Gold

OUTDOOR

Art, for the price of everyday items

Zendai Art Supermarket

Gold
PRINT

Art, for the price of everyday items

Zendai Art Supermarket

Silver
TVC

Housing

Philips   

2 Silvers

PRINT

Squeeze-Football/ Basketball/ Badminton

Gatorade

Silver
OUTDOOR

Beetle’s Eye View – Leaves/ Flowers/ Grass

VW-New Beetle Convertible

Silver

RADIO

Thank you

SVW-Tiguan

Silver
OUTDOOR

D.I.Y Street Basketball

Gatorade

Bronze

PRINT

Beetle’s Eye View – Leaves/ Flowers/ Grass

VW-New Beetle Convertible

Bronze
OUTDOOR

Squeeze-Football/ Basketball/ Badminton

Gatorade

Bronze

OUTDOOR

Art, for the price of everyday items

Zendai Art Supermarket

Bronze

RADIO

Parking Space

SVW-Tiguan

Bronze
Chinese Element International Creative Award

Dinning Charity
Philips

Grand Prix & Gold

RADIO

China Opera

SVW- Tiguan

Gold

"China Moutai" Public Service Advertisement

OUTDOOR

Chopsticks, Not Chop-trees

China Environmental Protection Foundation

Gold
China Internet Ad Competition

MINISITE

See The World Live A Child – While Licking A Mini Cone
McDonald’s
Gold

OTHER

100% Manly Man
McDonald’s
Silver

VIDEO

A Persistent Man’s Miserable Love Story
McDonald’s
Bronze

MINISITE

Obsessed with Sound
Philips

Bronze

BANNER

Real 3D Man
Philips

Merit

OTHER

Taobao QR Gift Shop
McDonald’s
Merit

China Media Planning Award

BRANDING

See The World Live A Child – While Licking A Mini Cone
McDonald’s
Silver

…And the award list DDB China group won at the Longxi Awards 2011

China Longxi awards

PRINT - Poster: Best Illustration

"Everyday Items Masterpiece - Number 14 Gray"
Zendai Art Supermarket 
Gold

OUTDOOR - Point Of  Purchase Two Dimension Poster


Beetle's Eye View

VW Import-New Beetle Convertible 
Gold
DESIGN - Graphic Design: Poster

Everyday Items Masterpiece
Zendai Art Supermarket
Gold
PRINT - Poster Retails & Department store

"Everyday Items Masterpiece - Number 14 Gray"

Zendai Art Supermarket 

Sliver


PRINT - Craft: Best Retouching & Computer Effect 

Sushi

Glad 
Sliver




CATCH - Interactive: Best use of Live  events

Chopsticks, Not  Chop Trees
China Environmental Protection Foundation
Sliver





PRINT - Poster: Best Illustration 

Everyday Items Masterpiece - Self-Portrait

Zendai Art Supermarket 
Bronze
PRINT - Craft: Best Illustration 

Everyday Items Masterpiece - Girl With Hair Ribbon
Zendai Art Supermarket 
Bronze

PRINT - Press: Automotive & Related Products

Beetle's Eye View 
VW Import-New Beetle Convertible
Bronze
OUTDOOR - Ambience: Best field marketing 

Chopsticks, Not  Chop Trees
China Environmental Protection Foundation
Bronze





OUTDOOR - Point Of  Purchase Two Dimension Poster

Sushi

Glad


Bronze

OUTDOOR - Point Of Purchase Two Dimension Poster 

Freshness Campaign


Glad
Bronze

CATCH - Interactive: Best interaction B2C

D.I.Y Street Basketball
Gatorade
Bronze

CATCH - online: Best website/minisite-tactical/promotion campaign

See The World Live A Child– While Licking A Mini Cone
McDonald's

Bronze
DESIGN - Graphic Design: Point of Purchase

Beetle's Eye View

VW Import-New Beetle Convertible
Bronze

PRINT - Craft: Best Retouching & Computer Effect

Salad

Glad
Merit
CATCH - Online: Best call for action mechanism

See The World Live A Child – While Licking A Mini Cone

McDonald's
Merit

FILM - Craft: Best editing


A Journey Beyond


VW Import - Touareg

Finalist
OUTDOOR - Ambience: Best audio

Spokesanimal
Huaxia Animal Protection Foundation

Finalist





-ENDS -
About DDB Greater China Group
DDB Greater China Group is a full service agency incorporating DDB, Tribal DDB, RAPP and DDB Guoan, with offices in Beijing, Shanghai, Guangzhou, Hong Kong, and Taipei. Each of our units provides the best creative solutions in its specialty areas. They work as an integrated team or individually, depending on the client's needs. Tribal DDB is a digital marketing specialist, RAPP focuses on direct marketing, and DDB provides advertising solutions. 

With over 550 staff amongst five offices in Greater China, DDB Greater China Group helps grow the value and influence of leading brands around the world. The agency has a deep knowledge of both local and international markets and provides expert services tailored to each companies’ needs. DDB Greater China Group strives to create solutions to address our clients’ business issues and challenges. We believe that “creativity is the most powerful force in the business,” and we use creativity to develop ideas that people want to play with, participate in and pass on. Ideas that connect people with people, not just people with brands. We call this Social Creativity, which results in ShareValue, the powerful combination of influence within social communities and tangible business performance. The Group has achieved numerous awards and accolades: in 2010, DDB China Group was named Campaign Greater China Agency of the Year and Ad Age China’s Agency of the Year. It also won a Gold Cannes Lion, the second gold won by mainland China in the history of the festival, and a Bronze Lion at the 2011 Cannes Festival. In the 2010 China R3 Report, DDB scored a top ranking of 8 (out of 9) and ranked third in the R3 New Business League.

The Management Team consists of President and CEO Dick van Motman, President of DDB Shanghai Jesse Lin, President of DDB Guoan (Beijing) Richard Tan, President of DDB Hong Kong and Guangzhou Simone Tam, Co-Presidents of DDB Taiwan Roy Soetanto and Sheena Jeng, Co-Heads of Strategic Planning Tim Schlick and Milo Chao, Vice President of Tribal DDB Eric Phu, Managing Director of Tribal DDB Shanghai Jit Hoong Ng, Vice President of RAPP Ross Gearing, and Director of Operations Teo NeeChuan.

Contact:

Camille Daubenton
Corporate Communications Director, DDB China Group

Main: (86 21) 6151-3300
Direct: (86 21) 6151-3681

Email: camille.daubenton@ddbchinagroup.com
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