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15 March, 2011
 

	DDB Greater China Group Drives Integration to Unleash Innovation   


Shanghai, March 15, 2011 – Following the creation of DDB Greater China Group in January, President and CEO Dick van Motman has announced several significant changes to its management structure. 

DDB Greater China Group consists of five offices (Beijing, Shanghai, Guangzhou, Hong Kong, Taipei) and four brands (DDB, DDB Guoan, RAPP, Tribal DDB).

Effective immediately, this restructure aims to bring together the individual agencies to create a truly integrated network that will drive creativity and innovation. The thinking will be around having a “fixed and flexible” mindset of operations, placing our leadership and talent in the appropriate places that will best serve the needs of our clients. 

“The restructuring will enable DDB to better operate as one interconnected organization. Each of our five agencies are strong individually, but combined will create a structure designed to unlock our belief that “creativity is the most powerful force in the business” across Greater China. We will now have a leadership team in place that can successfully drive this,” said van Motman.   

“This new structure will allow our clients to have greater access to our best talent and our best work wherever they may be located. We believe this type of innovation and flexibility is important to our clients in such a fast moving, constantly evolving market like Greater China,” he added.

Under the new changes, every office will be headed up by a President – whose responsibility is to drive integration across disciplines, oversee and strengthen operations of their offices, while building on the agency’s momentum and maximizing growth potential. 

In addition to the newly created roles of office Presidents, DDB Greater China Group will also put in place a leader by discipline (RAPP, Tribal DDB), reporting directly to Dick van Motman. Each discipline will be tasked with strengthening and maintaining the quality of our agency brands. Further to this, the Group will also create leadership functions to drive operational efficiencies and highlight the fact that digital sits right at the heart of the Group’s business.  
The Presidents will be:

· Jesse Lin, currently Managing Director of DDB Shanghai and Vice President of DDB China Group, will be President of DDB Group Shanghai;

· Richard Tan, currently Managing Director of DDB Guoan and Vice President of DDB China Group, will be President of DDB Guoan Group, Beijing;

· Simone Tam, currently Managing Director of DDB Hong Kong, will be President of DDB Group Hong Kong and Guangzhou;
· Roy Soetanto, currently Managing Director of DDB Taiwan, will take on the role of Co-President DDB Group Taiwan along with Sheena Jeng who joined last week. 
The leaders by discipline will be:

· Eric Phu, currently Managing Director of Tribal DDB Hong Kong, will be promoted to Vice President, Tribal DDB Greater China;
· Ross Gearing, currently Managing Director of RAPP China, will be promoted to Vice President, RAPP Greater China; 

· Tim Schlick in Shanghai and Milo Chao in Beijing will be Co-Heads of Strategic Planning, DDB Greater China Group.

Furthermore:
· To drive efficiency across the network, Teo NeeChuan will be elevated from Chief Financial Officer of DDB China Group to Director of Operations, DDB Greater China Group;
· To support not just digital growth but also to digitalize the entire Group operation beyond just Tribal DDB, Jit Hoong Ng will take on the role of Digital Development Officer Greater China in addition to his ongoing responsibilities as Managing Director of Tribal DDB Shanghai.
John Zeigler, Chairman and CEO of DDB Group Asia Pacific said, “Clients are looking to agencies to make their brands famous. Our new structure will consolidate our leadership in all communication areas, serve to bring clients more effective integrated solutions across all disciplines and locations, and strengthen our business by transforming us into one powerful unified agency in Greater China.”

“Our worldwide capabilities are unmatched by any other agency in the region – and we expect, with these appointments – unrivalled across Greater China as well.”
--End--
About DDB Greater China Group
DDB Greater China Group is a full service agency incorporating DDB, Tribal DDB, RAPP and DDB Guoan, with offices in Beijing, Shanghai, Guangzhou, Hong Kong, and Taipei. Each of our units provides the best creative solutions in its specialty areas. They work as an integrated team or individually, depending on the client's needs. Tribal DDB is a digital marketing specialist, RAPP focuses on direct marketing, and DDB provides advertising solutions. 
With over 550 staff amongst five offices in Greater China, DDB Greater China Group helps grow the value and influence of leading brands around the world. The agency has a deep knowledge of both local and international markets and provides expert services tailored to each companies’ needs. DDB Greater China Group strives to create solutions to address our clients’ business issues and challenges. We believe that “creativity is the most powerful force in the business,” and we use creativity to develop ideas that people want to play with, participate in and pass on. Ideas that connect people with people, not just people with brands. We call this Social Creativity, which results in ShareValue, the powerful combination of influence within social communities and tangible business performance. The Group has achieved numerous awards and accolades: in 2010, DDB China Group was named Campaign Greater China Agency of the Year and Ad Age China’s Agency of the Year. It also won a Gold Cannes Lion, the second gold won by mainland China in the history of the festival.
The Management Team consists of President and CEO Dick van Motman, Vice President of DDB China Group and Managing Director of DDB Shanghai Jesse Lin, Vice President of DDB China Group and Managing Director of DDB Guoan (Beijing) Richard Tan, Managing Director of DDB Hong Kong and Guangzhou Simone Tam, President and Managing Director of DDB Taiwan Roy Soetanto, Chief Creative Officer of DDB China Group Michael Dee, Head of Strategic Planning of DDB China Group Tim Schlick, Chief Strategy Officer of DDB Hong Kong Milo Chau, Managing Director of Tribal DDB China Jit Hoong Ng, Managing Director Tribal DDB Hong Kong Eric Phu, and Managing Director of RAPP China Ross Gearing. 

For more information please contact:

Camille Daubenton
Corporate Communications Director, DDB China Group
Main: (86 21) 6151-3300    
Direct: (86 21) 6151-3681     

Email: camille.daubenton@ddbchinagroup.com 

www.ddbchina.com  www.rappchina.com  www.tribalddb.com 
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