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	DDB国安加速发展至新高度：一周内赢得360buy京东商城等5个新客户


（北京，2011 年4月6日）北京DDB国安集团，持续其迅猛发展的势头，已在一周内赢得5个新客户。一些当地品牌已经指定DDB国安为它们首要的创意机构，例如360buy京东商城、乐蜂网、卡玛服饰、中国人寿保险公司， 并赢得了大众汽车集团中国  E行动这一重大项目。

360buy京东商城(www.360buy.com)，被誉为国内最大的企业对消费者(B2C)电子商务网站，也已指定DDB国安为其品牌策略代理公司。DDB国安将负责制定该公司的战略化传播策略，以促进京东商城品牌的长期发展。它是在与奥美公司和灵智整合行销传播集团竞争中赢得了该客户。当问到，DDB国安如何获胜时，负责这次竞标的新事业发展副总裁萧东荣说：“我们是以十分的职业实力，加十分的工作激情打动客户的。首先我们整理出京东的品牌基石，并进一步发展出京东第一阶段的传播主张［放心有京东］，然后再在创意表现里释放出激情”。至于问到那下一阶段的传播主张是什么的时候，萧总表示“请大家拭目以待”。
在线时尚女装零售商乐蜂网已指定DDB国安为其2011年创意机构。除了配套产品和渠道发展外，该机构还将领导乐蜂网的品牌发展和传播战略。DDB国安的副总裁张立明解释道，中国的B2C产业（企业对消费者）正在迅猛发展，而DDB国安恰处于黄金位置，能够用其自身的高品质顾客服务和品牌管理经验、创造力及综合沟通技能帮助乐蜂网利用此发展势头。
卡玛服饰是一家北京的服饰零售商， 在一次竞标推销中选择了DDB国安，是想将目标集中于品牌管理和传播的发展。DDB国安将会主办一次综合活动，为该公司在中国的休闲服装市场上创造一个清晰的品牌形象和有竞争力的地位。卡玛服饰的执行董事 赵波评价道，“我们对于DDB国安在时尚和服装产业丰富的经验感到印象深刻，我们共同合作，卡玛服饰会取得杰出的成就。”

另外一场重要的胜利就是DDB国安在2011年将与国内最大的人寿保险公司----中国人寿公司----合作，负责其全面综合的品牌传播策略以提升企业品牌形象。其中涉及到营销活动发展以及线上和线下推广。DDB国安在同其他4个机构竞争时赢得了该客户。

DDB国安在另一场竞争中赢得了与大众汽车集团中国  E行动项目合作的机会，从而进一步巩固了DDB国安集团与大众汽车集团的合作。作为中国国家博物馆的赞助商，大众集团计划通过让参观者免费搭乘由电动车及混合动力车组成的电动车队畅游博物馆，来体验视觉与思想的双重享受。DDB国安将负责通过包括数码平台和社交媒体的整合传播计划来实行战略发展，及加强实施大众汽车电动概念的创意活动。

DDB国安集团的董事长陈仲翰说，“赢得这些新的客户展示了我们作为一个具有独特多功能性的机构—我们在本地市场信息和经验掌握的实力，以及我们丰富的跨国经验。我们很高兴能够与国内客户发展更加亲密的合作关系，并且加强与大众汽车宝贵的合作关系。”

DDB大中国区的董事长及首席执行官Dick van Motman 说，“这些胜利为DDB中国集团增加了一系列多样化的新客户， 并且凸显了DDB国安在最近几个月里所取得的令人难以置信的进步。发展当地客户已经成为DDB的一个核心目标，而且我们期望能够建立持久的合作关系。”

· End –
About DDB Guoan

Founded in 2006, DDB Guoan is the first joint venture under a strategic alliance between CITIC Guoan and Omnicom Group, formed between Beijing Guoan Advertising and DDB China Group. Its strengths lie in a powerful combination of resources in advertising, interactive, promotions and marketing specialties. Its clients include multinational and domestic companies including Volkswagen, China Ministry of Commerce, Kappa, Yili, Founder, and Keppel, among others. At DDB Guoan Group in Beijing, Richard Tan is President, Edward Zhang and Randy Xiao are Vice Presidents. 

 About DDB China Group
DDB China Group (www.ddbchina.com) is a full service agency incorporating DDB, Tribal DDB, RAPP and DDB Guoan. Services include advertising, direct marketing, interactive, design and sales promotion. We believe that “creativity is the most powerful force in business”. We use creativity to develop ideas that people want to play with, participate in and pass on. 

DDB China Group is one of the most awarded creative agencies in China and consistently ranks in the top 10 rankings, as determined by the Longyin Review and China Advertising Magazine. In 2010, DDB China won a Gold Lion at Cannes for its Green Pedestrian Crossing campaign for the China Environmental Protection Foundation – the second only Gold Lion ever awarded to an agency in Greater China. The campaign also went on to win a Grand Prix at the 2010 UK Green Awards and the 2010 China 4A Golden Seal Creative Awards. At the 2010 Campaign Agency of the Year awards, DDB China Group Shanghai was named Greater China Creative Agency of the Year, while Tribal DDB Shanghai was named Greater China Digital Agency of the Year. Our Chief Creative Officer Michael Dee was awarded Greater China Creative of the Year. President and CEO Dick van Motman was also the first expatriate to be awarded “Most Outstanding Person of the Year” by CCTV and China Advertising in 2010. 

The Management Team consists of President and CEO Dick van Motman, President of DDB Shanghai Jesse Lin, President of DDB Guoan (Beijing) Richard Tan, President of DDB Hong Kong and Guangzhou Simone Tam, Co-Presidents of DDB Taiwan Roy Soetanto and Sheena Jeng, Co-Heads of Strategic Planning Tim Schlick and Milo Chao, Vice President of Tribal DDB Eric Phu, Vice President of RAPP Ross Gearing, and Director of Operations Teo NeeChuan.

 

About DDB 

DDB Worldwide Communications Group Inc (www.ddb.com) ranks among the top five consolidated advertising and marketing services global networks, according to Advertising Age. Consistently one of the world’s most awarded networks for creative excellence, DDB was Campaign’s 2009 Global Network of the Year, the 2010 Spikes Asia Network of the Year, Eurobest Network of the Year, Campaign Asia-Pacific Creative Network of the Year and captured both the Cyber Grand Prix and Film Craft Grand Prix at the 2010 International Advertising Festival in Cannes. With more than 200 offices in over 90 countries, the DDB Group helps grow the value and influence of leading brands around the world. We believe that creativity is the most powerful force in business, allowing us to develop ideas that people want to play with, participate in and pass along. We call this Social Creativity. DDB Worldwide is part of Omnicom Group Inc. (OMC).
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DDB China Group

Park2Space, 4th Floor, Building 2, 169  Mengzi Road, Luwan District, Shanghai, 200023 China

Tel:  (8621) 6151 3300   Website: www.ddbchina.com 
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