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	DDB Guoan Accelerates to New Heights: Scoring Five New Accounts in One Week 


Beijing, April 6, 2011 – Continuing its run of remarkable growth, DDB Guoan Group in Beijing has landed five new accounts in the span of one week. DDB Guoan has been appointed lead creative agency for local brands LAFASO, 360buy Jingdong Mall, KAMA Classics, and the China Life Insurance Company, as well as been awarded a significant project for the Volkswagen Group China’s E-fleet Museum program.  

Online women’s fashion retailer LAFASO has chosen DDB Guoan to be its creative agency for 2011. The agency will lead the development of the company’s branding and communications strategies, in addition to supporting product and channel development. The B2C (business-to-consumer) industry in China is currently undergoing rapid development, and DDB Guoan is in prime position to help LAFASO capitalize on that growth with its high-quality customer service and brand management expertise, creativity and integrated communications skills, explained Edward Zhang, Vice President of DDB Guoan. 

DDB Guoan has also been chosen as lead creativity agency for 360buy Jingdong Mall (www.360buy.com), known as the largest domestic business-to-consumer (B2C) e-commerce site. DDB Guoan will be responsible for building the company’s strategic communications strategy and supporting Jingdong Mall’s long-term brand development. The agency won the account through a competitive pitch against Ogilvy and Euro RSCG. 

KAMA Classics, a Beijing-based apparel retailer, appointed DDB Guoan through a competitive pitch to focus on its brand management and communications development. DDB Guoan will build an integrated campaign that will create a clear brand image and competitively position the company in China’s casual wear market. “We were impressed with DDB Guoan’s extensive experience in the fashion and apparel industry and we anticipate that together we will achieve excellence for KAMA,” commented Zhao Bo, Executive Director of Kama. 
 In yet another significant win, DDB Guoan was awarded a retainer classic assignment for 2011 with China Life Insurance Company, the largest life insurer in the country. The agency will be responsible for a comprehensive and integrated brand communications strategy to strengthen the corporate brand, which will involve the development of marketing activities and ATL and BTL promotions. The account was won through a competitive pitch with other 4A agencies. 

Further solidifying DDB China Group and Volkswagen’s partnership, DDB Guoan also landed the Volkswagen China Group E-fleet Museum project through another competitive pitch. As a sponsor of the National Museum of China, Volkswagen plans to showcase its E-fleet operations of hybrid and electric vehicles to take visitors on a museum- hopping experience. DDB Guoan will be responsible for strategic development, through-the-line communication planning involving a significant digital and social media component, and creative implementation aimed at enhancing Volkswagen’s concept in electric mobility for the future. 

 “These new account wins truly illustrate our unique versatility as an agency – our strengths in local market knowledge and expertise as well as our wealth of multinational experience. We are thrilled to be developing closer relationships with our domestic clients and strengthening our valued partnership with Volkswagen,” said Richard Tan, President of DDB Guoan Group. 

“With these new wins, we round out a diverse range of new clients for DDB China Group and underscore the incredible growth DDB Guoan has undertaken in recent months. Developing our local client relationships has always been a core business objective for DDB and we look forward to creating lasting partnerships,” said Dick van Motman, President and CEO, DDB Greater China.     

– End –
About DDB Guoan

Founded in 2006, DDB Guoan is the first joint venture under a strategic alliance between CITIC Guoan and Omnicom Group, formed between Beijing Guoan Advertising and DDB China Group. Its strengths lie in a powerful combination of resources in advertising, interactive, promotions and marketing specialties. Its clients include multinational and domestic companies including Volkswagen, China Ministry of Commerce, Kappa, Yili, Founder, and Keppel, among others. At DDB Guoan Group in Beijing, Richard Tan is President, Edward Zhang and Randy Xiao are Vice Presidents. 
 About DDB China Group
DDB China Group (www.ddbchina.com) is a full service agency incorporating DDB, Tribal DDB, RAPP and DDB Guoan. Services include advertising, direct marketing, interactive, design and sales promotion. We believe that “creativity is the most powerful force in business”. We use creativity to develop ideas that people want to play with, participate in and pass on. 

DDB China Group is one of the most awarded creative agencies in China and consistently ranks in the top 10 rankings, as determined by the Longyin Review and China Advertising Magazine. In 2010, DDB China won a Gold Lion at Cannes for its Green Pedestrian Crossing campaign for the China Environmental Protection Foundation – the second only Gold Lion ever awarded to an agency in Greater China. The campaign also went on to win a Grand Prix at the 2010 UK Green Awards and the 2010 China 4A Golden Seal Creative Awards. At the 2010 Campaign Agency of the Year awards, DDB China Group Shanghai was named Greater China Creative Agency of the Year, while Tribal DDB Shanghai was named Greater China Digital Agency of the Year. Our Chief Creative Officer Michael Dee was awarded Greater China Creative of the Year. President and CEO Dick van Motman was also the first expatriate to be awarded “Most Outstanding Person of the Year” by CCTV and China Advertising in 2010. 

The Management Team consists of President and CEO Dick van Motman, President of DDB Shanghai Jesse Lin, President of DDB Guoan (Beijing) Richard Tan, President of DDB Hong Kong and Guangzhou Simone Tam, Co-Presidents of DDB Taiwan Roy Soetanto and Sheena Jeng, Co-Heads of Strategic Planning Tim Schlick and Milo Chao, Vice President of Tribal DDB Eric Phu, Vice President of RAPP Ross Gearing, and Director of Operations Teo NeeChuan.
 

About DDB 
DDB Worldwide Communications Group Inc (www.ddb.com) ranks among the top five consolidated advertising and marketing services global networks, according to Advertising Age. Consistently one of the world’s most awarded networks for creative excellence, DDB was Campaign’s 2009 Global Network of the Year, the 2010 Spikes Asia Network of the Year, Eurobest Network of the Year, Campaign Asia-Pacific Creative Network of the Year and captured both the Cyber Grand Prix and Film Craft Grand Prix at the 2010 International Advertising Festival in Cannes. With more than 200 offices in over 90 countries, the DDB Group helps grow the value and influence of leading brands around the world. We believe that creativity is the most powerful force in business, allowing us to develop ideas that people want to play with, participate in and pass along. We call this Social Creativity. DDB Worldwide is part of Omnicom Group Inc. (OMC).

For more information please contact:

Camille Daubenton
Corporate Communications Director
DDB China Group
Main: (86 21) 6151-3300    
Direct: (86 21) 6151-3681     

Email: camille.daubenton@ddbchinagroup.com 
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