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	上海DDB：将古老中国军事理念带入街头


2011年6月3日，报道自 中国 上海：
为宣传佳得乐饮料，上海DDB公司在一个新广告活动中，将中国古老的军事经典——36计引入到了街头篮球的世界。DDB所策划的本次广告活动，不仅包含了一个五月中旬在上海、杭州、杭州以及深圳等城市播映的电视广告，而且还包含了一小段爆红病毒式视频，通过腾讯体育、新浪微博、TOM体育以及虎扑中国等社会媒介平台传播开去。同时，那则电视广告，将会在本周NBA总决赛其间，于中央电视台体育频道面向全国范围播放。
为了鼓励那些正值16－24岁，并对体育充满热情的中国青年，佳得乐和美国S.K.Y.街头篮球队共同携手主办了终极街球挑战赛。这项基层挑战赛将在全国范围内展开，并挑选出中国最顶尖的街球选手。这个创意，将围绕着街头篮球技术这一核心，鼓励那些目标消费者，尤其是热爱街头篮球的年轻人，通过运用三十六计来面对进一步的挑战。
三十六计这一概念，来源自中国古代著名军事著作，由孙膑所撰写的《孙子兵法》。这本著作描写了在政治、军事乃至社会生活中，虚实转换尔虞我诈的计谋策略。这次活动，从这个中国著名成语中，借用了其中“计”的部分，并将它融合于竞争激烈的中国街头篮球竞赛中，暗示着选手们需要巧妙利用计谋和球技来获取分数突破难关。
上海DDB策划了这次活动。来自美国S.K.Y.街头篮球队的数名世界顶尖职业街球选手，将携手中国著名选手“街球之王”吴悠，共同出演本次活动。而这个活动也将会以崭新、革命性的概念作为开场展开本次竞赛。它必然会为观众们带来绝大的冲击，使观众们也会想要加入、参与并将这一理念传递下去。
在电视广告以及病毒式视频中，选手们将数次利用源自三十六计的计谋，来跨越他们面对的阻碍，也将依靠饮用佳得乐来补充他们所失去的力量和水份。著名计谋，如“声东击西”，“金蝉脱壳”以及“美人计”等，将在广告中得到富有创意且精巧的演示利用。除了在腾讯体育等平台传播视频，DDB还鼓励观众结合自身的街球技术和三十六计中任意计谋，录制视频并上传。而其中前三名将会被佳得乐所挑选，加入全国性的街头篮球训练营。
 “将三十六计这一概念和街头篮球球技相结合，对于现在的中国青年来说，这一点使本次活动充满了更多趣味性，也变得更加与他们紧密相关。我们希望能够为了他们，提供一个能让选手们在公众面前展示自己个人球技以及智谋的平台。而通过这个平台，我们也希望他们能为中国古老的三十六计概念注入新的生命”上海DDB公司总裁，Jesse Lin表示了他的观点。
而在佳得乐一方，市场经理Paul Hong认为，“中国拥有3亿篮球爱好者和篮球选手，其中99%的人，都或多或少接触过街头篮球。对于佳得乐来说，篮球是最为熟悉的目标市场。而我也对这一活动抱有极大信心：我们能够在佳得乐这一品牌和体育类消费之间建立起坚实的连系。” 
欲知更多活动详情，了解更多佳得乐竞赛，请浏览以下网站：www.gatorade.cn. 
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About DDB China Group
DDB China Group (www.ddbchina.com) is a full service agency incorporating DDB, Tribal DDB, RAPP and DDB Guoan. Services include advertising, direct marketing, interactive, design and sales promotion. We believe that “creativity is the most powerful force in business”. We use creativity to develop ideas that people want to play with, participate in and pass on. 

DDB China Group is one of the most awarded creative agencies in China and consistently ranks in the top 10 rankings, as determined by the Longyin Review and China Advertising Magazine. In 2010, DDB China won a Gold Lionat Cannes for its Green Pedestrian Crossing campaign for the China Environmental Protection Foundation – the second only Gold Lion ever awarded to an agency in Greater China. The campaign also went on to win a Grand Prix at the 2010 UK Green Awards and the 2010 China 4A Golden Seal Creative Awards. At the 2010 Campaign Agency of the Year awards, DDB China Group Shanghai was named Greater China Creative Agency of the Year, while Tribal DDB Shanghai was named Greater China Digital Agency of the Year. Our Chief Creative Officer Michael Dee was awarded Greater China Creative of the Year. The agency was also named Greater China Agency of the Year by Ad Age China. President and CEO Dick van Motman was the first expatriate to be awarded “Most Outstanding Person of the Year” by CCTV and China Advertising in 2010. 

The Management Team consists of CEO and President of Greater China Dick van Motman, Chief Creative Officer Michael Dee, President of DDB Group Shanghai Jesse Lin, Managing Director of Tribal DDB Shanghai JitHoongNg, and Vice President of RAPP Greater China Ross Gearing. Tim Schlick is Co-Head of Strategic Planning, DDB Greater China Group, Neo Chuan Teo is Director of Operations, and Camille Daubenton is Director of Corporate Communications. At DDB Guoan Group in Beijing, Richard Tan is President, Edward Zhang and Randy Xiao are Vice Presidents.
 
About DDB

DDB Worldwide Communications Group Inc (www.ddb.com) ranks among the top five consolidated advertising and marketing services global networks, according to Advertising Age. Consistently one of the world’s most awarded networks for creative excellence, DDB was Campaign’s 2009 Global Network of the Year, the 2010 Spikes Asia Network of the Year, Eurobest Network of the Year, Campaign Asia-Pacific Creative Network of the Year and captured both the Cyber Grand Prix and Film Craft Grand Prix at the 2010 International Advertising Festival in Cannes. With more than 200 offices in over 90 countries, the DDB Group helps grow the value and influence of leading brands around the world. We believe that creativity is the most powerful force in business, allowing us to develop ideas that people want to play with, participate in and pass along. We call this Social Creativity. DDB Worldwide is part of Omnicom Group Inc. (OMC).
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