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	DDB Shanghai Takes Chinese War Stratagems to the Streets


Shanghai, China, June 3, 2011 – DDB Shanghai has launched a new campaign for Gatorade that takes an ancient Chinese military classic, The 36 Stratagems, to the world of street basketball. DDB’s campaign consisted of a TVC, launched in mid-May in Shanghai, Hangzhou, Guangzhou and Shenzhen, and a viral video that was launched through social media platforms QQ Sports, Sina Microblog, Tom Sports and Hoop China. The TVC will also air nationwide on channel CCTV5 during the NBA finals this week. 
To engage with its young (16-24 years old) and sports enthusiastic target in China, Gatorade has partnered up with S.K.Y. Streetball Syndicate to host the Ultimate Streetball Challenge competition, a nationwide grassroots competition to identify the best players in China. The idea was to enfold The 36 Stratagems around street basketball skills to further challenge, engage and appeal to target consumers, especially those that love to play the game. 
The 36 Stratagems is a sister text to the legendary Art of War by Sun Tzu and describes unorthodox or deceptive ruses used in politics, warfare, and civil interaction. The campaign leveraged on the well-known Chinese idioms (“stratagems”) from the text and applied them to the competitive, gritty world of Chinese street basketball, where players need every deceptive trick or skill they possess to score the next point. 
DDB Shanghai’s campaign, which stars members of the S.K.Y. team, some of the best professional streetball players in the world, along with China’s most famous streetball player Wu You, launches off the competition by using an innovative and fresh concept that gives viewers something they want to play with, participate in and pass along. 

In the TVC and viral video, the players use several tricks from The 36 Stratagems to get past their opposition, aided by the refreshing and replenishing power of Gatorade. Stratagems such as “Make a sound in the east, then strike in the west”, “The cicada sheds its skin”, and “The beauty trap” are used in creative and skillful ways. Alongside the viral video on QQ Sports, DDB encouraged viewers to upload videos of their own streetball skills that fit into one of the 36 Stratagems. The best three entrants will be chosen by Gatorade to participate in a national streetball training camp.
“Combining the ideas of The 36 Stratagems with streetball skills made the campaign more fun and relatable to today’s Chinese youth. We wanted to provide a platform that personalizes streetball moves with the Chinese culture of ‘multiple tactics’ – where players could publicly showcase their individual skills and tricks but also breathe new life into the ancient Chinese idea of ‘36 Stratagems’,” said Jesse Lin, President of DDB Shanghai Group. 
“China has over 300 million basketball fans and players, 99% of who have played some form of streetball. Basketball is the most penetrated sport for Gatorade’s target market, and I’m confident that with this campaign, we’ll be able to build stronger links between Gatorade and sports occasion consumption,” said Paul Hong, Senior Marketing Manager of Gatorade.   
To learn more about the campaign and Gatorade’s competition, visit www.gatorade.cn. 
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About DDB China Group
DDB China Group (www.ddbchina.com) is a full service agency incorporating DDB, Tribal DDB, RAPP and DDB Guoan. Services include advertising, direct marketing, interactive, design and sales promotion. We believe that “creativity is the most powerful force in business”. We use creativity to develop ideas that people want to play with, participate in and pass on. 

DDB China Group is one of the most awarded creative agencies in China and consistently ranks in the top 10 rankings, as determined by the Longyin Review and China Advertising Magazine. In 2010, DDB China won a Gold Lionat Cannes for its Green Pedestrian Crossing campaign for the China Environmental Protection Foundation – the second only Gold Lion ever awarded to an agency in Greater China. The campaign also went on to win a Grand Prix at the 2010 UK Green Awards and the 2010 China 4A Golden Seal Creative Awards. At the 2010 Campaign Agency of the Year awards, DDB China Group Shanghai was named Greater China Creative Agency of the Year, while Tribal DDB Shanghai was named Greater China Digital Agency of the Year. Our Chief Creative Officer Michael Dee was awarded Greater China Creative of the Year. The agency was also named Greater China Agency of the Year by Ad Age China. President and CEO Dick van Motman was the first expatriate to be awarded “Most Outstanding Person of the Year” by CCTV and China Advertising in 2010. 

The Management Team consists of CEO and President of Greater China Dick van Motman, Chief Creative Officer Michael Dee, President of DDB Group Shanghai Jesse Lin, Managing Director of Tribal DDB Shanghai JitHoongNg, and Vice President of RAPP Greater China Ross Gearing. Tim Schlick is Co-Head of Strategic Planning, DDB Greater China Group, Neo Chuan Teo is Director of Operations, and Camille Daubenton is Director of Corporate Communications. At DDB Guoan Group in Beijing, Richard Tan is President, Edward Zhang and Randy Xiao are Vice Presidents.
 
About DDB

DDB Worldwide Communications Group Inc (www.ddb.com) ranks among the top five consolidated advertising and marketing services global networks, according to Advertising Age. Consistently one of the world’s most awarded networks for creative excellence, DDB was Campaign’s 2009 Global Network of the Year, the 2010 Spikes Asia Network of the Year, Eurobest Network of the Year, Campaign Asia-Pacific Creative Network of the Year and captured both the Cyber Grand Prix and Film Craft Grand Prix at the 2010 International Advertising Festival in Cannes. With more than 200 offices in over 90 countries, the DDB Group helps grow the value and influence of leading brands around the world. We believe that creativity is the most powerful force in business, allowing us to develop ideas that people want to play with, participate in and pass along. We call this Social Creativity. DDB Worldwide is part of Omnicom Group Inc. (OMC).
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