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22 February, 2011
 

	RAPP China Appointed McDonald’s Data-Driven Marketing Agency




Shanghai, February 22, 2011 – RAPP China has announced it has been appointed McDonald’s agency to focus on the company’s delivery service. RAPP, specialists in data driven marketing, data analytics and insight development, will collect and analyze data from McDonald’s delivery services in China, generating consumer insights to tailor promotional campaigns to ultimately drive incremental sales and visitor frequency.   

“Being chosen by McDonald’s to handle their data-driven marketing has been a fantastic way to wrap up a phenomenal year in 2010 for RAPP China and to kick start the new year. We are looking forward to demonstrating the power of data-driven insight for this powerhouse of a marketer,” said Ross Gearing, managing director of RAPP China. 

“There is a lot of valuable information in the data that is collected from McDonald’s’ delivery service – for example, the number of times consumers purchase, what they purchase and when they are doing it – that will help us understand consumer behaviors to develop specific campaigns that will enhance purchase,” commented Phyllis Cheung, Chief Marketing Officer of McDonald’s China.
“We have a wealth of information at our fingertips and I believe RAPP is best placed to help us identify what information is valuable and how best to understand our consumers. Many of our customers are frequent users of McDonald’s delivery service and we want to ensure our marketing activities are relevant.” 

RAPP’s win comes as a result of a competitive pitch and builds on the agency’s growing roster of data-driven and relationship marketing clients, which already include adidas, Johnnie Walker, Intercontinental Hotel Group and Philips. Currently, McDonald’s is also a client of Tribal DDB Shanghai, and RAPP’s new win serves to reinforce the benefits of integration across agencies. 

“This appointment by McDonald’s demonstrates the power of specialist agencies working together in an integrated fashion within one group. McDonald’s are recognizing the huge value of services provided by Tribal DDB paired with the powerful data-driven marketers of RAPP,” said Dick van Motman, CEO and President of DDB Greater China Group. 

About RAPP China
At RAPP China (www.rappchina.com.cn), we’re customer obsessed. We help our clients acquire, retain and grow value for their customers through the development and execution of best practice direct and relationship marketing. We help our clients to understand their customers better – their behavior, motivations, demography – to provide tailored solutions that are actionable and measurable. The unique insight we gain from data is used to enhance award winning creative business and communications solutions. RAPP China is led by Managing Director Ross Gearing. Amongst the agency’s clients are IHG (Intercontinental Hotel Group), Johnnie Walker, Philips, McDonald’s and adidas. 

A core part of DDB Group Asia Pacific, RAPP is a dominant direct, digital, data, loyalty and e-commerce marketing agency, providing clients with comprehensive customer-centric marketing solutions, and specializing in cross-channel acquisition, retention and optimization. At the 2010 Campaign Agency of the Year Awards, RAPP Asia Pacific was runner up in the Specialist Agency Network of the Year category. Globally, RAPP (www.rapp.com) is one of the world’s largest direct marketing networks with roughly 50 offices in more than 40 countries, delivering over 40 years’ experience in customer acquisition, retention and optimization to its clients. RAPP is a part of Omnicom Group Inc.
About DDB China Group

DDB China Group (www.ddbchina.com) is a full service agency incorporating DDB, Tribal DDB, RAPP and DDB Guoan. Services include advertising, direct marketing, interactive, design and sales promotion. We believe that “creativity is the most powerful force in business”. We use creativity to develop ideas that people want to play with, participate in and pass on. 

DDB China Group is one of the most awarded creative agencies in China and consistently ranks in the top 10 rankings, as determined by the Longyin Review and China Advertising Magazine. In 2010, DDB China won a Gold Lion at Cannes for its Green Pedestrian Crossing campaign for the China Environmental Protection Foundation – the second only Gold Lion ever awarded to an agency in Greater China. The campaign also went on to win a Grand Prix at the 2010 UK Green Awards and the 2010 China 4A Golden Seal Creative Awards. At the 2010 Campaign Agency of the Year awards, DDB China Group Shanghai was named Greater China Creative Agency of the Year, while Tribal DDB Shanghai was named Greater China Digital Agency of the Year. Our Chief Creative Officer Michael Dee was awarded Greater China Creative of the Year. DDB China Group was also named Advertising Age China’s 2010 Agency of the Year. President and CEO Dick van Motman was also the first expatriate to be awarded “Most Outstanding Person of the Year” by CCTV and China Advertising in 2010. 

The Management Team consists of CEO and President Dick van Motman, Chief Creative Officer Michael Dee, Managing Director of DDB Shanghai Jesse Lin, Managing Director of Tribal DDB Shanghai Jit Hoong Ng and Managing Director of RAPP Ross Gearing. Tim Schlick is Head of Strategic Planning. Neo Chuan Teo is Chief Financial Officer.   At DDB Guoan in Beijing, Richard Tan is Managing Director and Edward Zhang is Vice President. 

For more information please contact:

Camille Daubenton
Corporate Communications Director, DDB China Group
Direct: (86 21) 6151 3681          
Email: camille.daubenton@ddbchinagroup.com  
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