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11 March, 2011
 

	RAPP China Accelerates Insight Generation via First “Cultura” Project in Asia Pacific 


Shanghai, March 11, 2011 – RAPP Asia Pacific has launched a new service across the region with the completion of its first Cultura pilot project for Unilever, headed by RAPP China. Cultura is a practice across RAPP worldwide combining cultural anthropology with research that uncovers insights, fuels innovation and creates IP that exists at the intersection of design thinking, digital marketing, brand strategy and overarching cultural shifts. While Cultura has been a service provided by RAPP Worldwide, this is the first time it has been offered by RAPP Asia-Pacific to clients. 

The tool presents a truly unique offering in the regional market as it goes beyond simple consumer research or social media monitoring by using primary and secondary research, anthropological insight, and adaptive analytics to help companies improve business drivers such as product development, market opportunity, and cohort collaboration. 

Cultura employs a team of behavioral and cultural experts for the local market who integrate their expertise with technology, research, and social media monitoring to deliver valuable insights into the behavioral and cultural norms with which consumers interact with a brand. The process is designed with a keen understanding of the local market and utilizes data sources such as news, blogs, forums, social media, and virtual communities to deliver in-depth analysis and insights for brands.
RAPP China, in collaboration with RAPP Hong Kong and RAPP Japan, conducted the first Cultura report for Asia Pacific that will aid Unilever derive meaningful data from conversations consumers are having online in Greater China and Japan. The pilot report dived deep into the topics researched and looked at similarities and differences among consumer opinions between the two markets.
“We are excited to produce our first Cultura report for Unilever,” said Ross Gearing, Managing Director for RAPP China. “This is a unique offering that really emphasizes the value RAPP can deliver through combining fresh social media research and in-depth planning within distinctive cultural contexts. Cultura is a great example of RAPP’s capacity to overlay global data-driven marketing expertise with local data sensitivities.”
About RAPP China
At RAPP China (www.rappchina.com.cn), we’re customer obsessed. We help our clients acquire, retain and grow value for their customers through the development and execution of best practice direct and relationship marketing. We help our clients to understand their customers better – their behavior, motivations, demography – to provide tailored solutions that are actionable and measurable. The unique insight we gain from data is used to enhance award winning creative business and communications solutions. RAPP China is led by Managing Director Ross Gearing. Amongst the agency’s clients are IHG (InterContinental Hotels Group), Johnnie Walker, Philips, McDonald’s and adidas. 

A core part of DDB Group Asia Pacific, RAPP is a dominant direct, digital, data, loyalty and e-commerce marketing agency, providing clients with comprehensive customer-centric marketing solutions, and specializing in cross-channel acquisition, retention and optimization. At the 2010 Campaign Agency of the Year Awards, RAPP Asia Pacific was runner up in the Specialist Agency Network of the Year category. Globally, RAPP (www.rapp.com) is one of the world’s largest direct marketing networks with roughly 50 offices in more than 40 countries, delivering over 40 years’ experience in customer acquisition, retention and optimization to its clients. RAPP is a part of Omnicom Group Inc.
About DDB China Group

DDB China Group (www.ddbchina.com) is a full service agency incorporating DDB, Tribal DDB, RAPP and DDB Guoan. Services include advertising, direct marketing, interactive, design and sales promotion. We believe that “creativity is the most powerful force in business”. We use creativity to develop ideas that people want to play with, participate in and pass on. 

DDB China Group is one of the most awarded creative agencies in China and consistently ranks in the top 10 rankings, as determined by the Longyin Review and China Advertising Magazine. In 2010, DDB China won a Gold Lion at Cannes for its Green Pedestrian Crossing campaign for the China Environmental Protection Foundation – the second only Gold Lion ever awarded to an agency in Greater China. The campaign also went on to win a Grand Prix at the 2010 UK Green Awards and the 2010 China 4A Golden Seal Creative Awards. At the 2010 Campaign Agency of the Year awards, DDB China Group Shanghai was named Greater China Creative Agency of the Year, while Tribal DDB Shanghai was named Greater China Digital Agency of the Year. Our Chief Creative Officer Michael Dee was awarded Greater China Creative of the Year. DDB China Group was also named Advertising Age China’s 2010 Agency of the Year. President and CEO Dick van Motman was also the first expatriate to be awarded “Most Outstanding Person of the Year” by CCTV and China Advertising in 2010. 

The Management Team consists of CEO and President Dick van Motman, Chief Creative Officer Michael Dee, Managing Director of DDB Shanghai Jesse Lin, Managing Director of Tribal DDB Shanghai Jit Hoong Ng and Managing Director of RAPP Ross Gearing. Tim Schlick is Head of Strategic Planning. Neo Chuan Teo is Chief Financial Officer.   At DDB Guoan in Beijing, Richard Tan is Managing Director and Edward Zhang is Vice President. 

For more information please contact:

Camille Daubenton
Corporate Communications Director, DDB China Group
Direct: (86 21) 6151 3681          
Email: camille.daubenton@ddbchinagroup.com 
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