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	Tribal DDB Beijing makes Volkswagen’s customers ‘Think Blue.’.

	
	


	
	


Shanghai, November 16, 2011- Tribal DDB Beijing has just launched the ‘Blue Mobility Mobile App and Website’, a new interactive campaign, aiming to raise the awareness of Volkswagen’s commitment in eco-friendly product and solutions in China. The campaign targeting car drivers was a first for Volkswagen who had never implemented mobile App to track driving behaviors in China before. The campaign is promoted amongst Volkswagen owned media channels such as their official website, Kaixin and RenRen SNS page and People’s Car Project campaign site.

"Think Blue." embodies Volkswagen's goal of creating environmentally friendly products and solutions, encouraging more eco-conscious behavior and contributing to a sustainable future – all this is an entertaining way. The challenge for Tribal DDB Beijing was to truly engage the target audience to Think Blue and raise the awareness of it.
Tribal DDB Beijing, in collaboration with T+D (Trommsdorff + Druner) have developed an in-car mobile app to track driving behavior in real-time, which can track on the driving distance, speed, or even acceleration / deceleration during the trip. Result of each ride is then analyzed against an Eco-Score to measure how “Think Blue.” the driver is. All results and detailed analysis are made available on the following website: http://brand.vw.com.cn/bluemobility/
Apart from supporting the mobile app on result & analysis, the website also engages users by a “Save Polar Bear” mini-game, Think Blue. Tips are embedded within to educate the users in an entertaining way. All results can be shared to SNS to create organic traffic. 
“By innovatively linking the ‘Think Blue’ spirit with a mobile App which aim to improve driving behavior of drivers, we showed that this was not just an advertising message but a real commitment from the brand and a real action from the customers. The campaign is another smart example of what we call ‘social creativity’ – it gained momentum by giving consumers a concept they wanted to play with and participate in,” said Richard Tan, President DDB Guoan. 

“Volkwagen’s overall objective was to emotionally hook consumers to the brand and help to achieve their very own target of saving money. We achieved this by the ice bear who is present in the app – surfing on the ice flow – and on the website. Consumers can save money by tracking their daily results on the website and seamless compete with their pals via Kaixin, RenRen and Weibo.

With this approach Volkswagen puts the consumer needs on number one. We hope that this mix of entertainment and personal advantage will truly engage people to ‘Think Blue.’ and have more eco-conscious behavior”, said Oliver Wolter, Senior Manager Digital Marketing, Volkswagen China.

-ENDS -
About DDB Greater China Group
DDB Greater China Group is a full service agency incorporating DDB, Tribal DDB, RAPP and DDB Guoan, with offices in Beijing, Shanghai, Guangzhou, Hong Kong, and Taipei. Each of our units provides the best creative solutions in its specialty areas. They work as an integrated team or individually, depending on the client's needs. Tribal DDB is a digital marketing specialist, RAPP focuses on direct marketing, and DDB provides advertising solutions. 

With over 550 staff amongst five offices in Greater China, DDB Greater China Group helps grow the value and influence of leading brands around the world. The agency has a deep knowledge of both local and international markets and provides expert services tailored to each companies’ needs. DDB Greater China Group strives to create solutions to address our clients’ business issues and challenges. We believe that “creativity is the most powerful force in the business,” and we use creativity to develop ideas that people want to play with, participate in and pass on. Ideas that connect people with people, not just people with brands. We call this Social Creativity, which results in ShareValue, the powerful combination of influence within social communities and tangible business performance. The Group has achieved numerous awards and accolades: in 2010, DDB China Group was named Campaign Greater China Agency of the Year and Ad Age China’s Agency of the Year. It also won a Gold Cannes Lion, the second gold won by mainland China in the history of the festival, and a Bronze Lion at the 2011 Cannes Festival. In the 2010 China R3 Report, DDB scored a top ranking of 8 (out of 9) and ranked third in the R3 New Business League.

The Management Team consists of President and CEO Dick van Motman, President of DDB Shanghai Jesse Lin, President of DDB Guoan (Beijing) Richard Tan, President of DDB Hong Kong and Guangzhou Simone Tam, Co-Presidents of DDB Taiwan Roy Soetanto and Sheena Jeng, Co-Heads of Strategic Planning Tim Schlick and Milo Chao, Vice President of Tribal DDB Eric Phu, Managing Director of Tribal DDB Shanghai Jit Hoong Ng, Vice President of RAPP Ross Gearing, and Director of Operations Teo NeeChuan.
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