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Tribal DDB Launches Philips Visual Inspiration Center

Shanghai, December 8, 2010 – Tribal DDB Shanghai has launched a significant new project for Philips Lighting in China: The Visual Inspiration Center, a comprehensive, interactive online platform offering extensive information and resources specifically tailored to helping creative professionals make optimal use of innovative possibilities with (LED) lighting.

The Visual Inspiration Center is a B2B (business-to-business) platform that will be the focal point for knowledge, creativity and networking for creative professionals in the design and architecture community in China. Targeted to three main groups – architects, interior designers, and lighting designers – the Visual Inspiration Center allows for the sharing of ideas and collaboration between creative professionals and Philips in the enhancement of interior, architecture and landscape design through lighting.

Users of the platform will be inspired by some of the best case studies in China, global lighting trends and knowledge, thought leadership from industry experts in design and product applications, and more. In addition, users of the site will be able to share and view each other’s professional work and ideas.

“The Visual Inspiration Center will provide a unique China-centric platform and community for creative specialists to build deeper engagements amongst themselves and with Philips in China. This is yet another example of how Philips is making serious efforts to engage more strongly with creative specialists,” said Bert van den Berg, Head of Marketing, Philips Lighting Greater China. 

“Tribal DDB Shanghai continues to deliver smart and relevant solutions by working closely together with Philips and thereby has a perfect understanding of our needs and of our key stakeholders in the value chain.” 
“Our goal is to be a relevant and true business partner to our key stakeholders. We wanted to inspire and empower creative specialists in order to create deeper and longer-term relationships with them. The Visual Inspiration Center is a valuable asset that will enable Philips to connect to this highly creative group,” said Jit Hoong Ng, Managing Director, Tribal DDB Shanghai.  
The Visual Inspiration Center can be viewed here: http://www.lighting.philips.com.cn/lightcommunity/index.wpd 

About Tribal DDB China
Tribal DDB China, part of DDB Greater China Group, is a full service digital agency offering the highest levels of strategic insight and creativity in digital media. Key clients include McDonald’s, Volkswagen, Philips Consumer Electronics, Philips Lighting, C&A, Johnnie Walker and ACER China. Tribal DDB Shanghai was ranked 2nd best Digital Agency in China in 2010 by China Advertising Magazine.
About Tribal DDB Asia-Pacific
Tribal DDB Asia Pacific is comprised of 17 offices in 11 countries. As a dedicated digital agency, we nurture excellence in; technology, CRM, e-commerce, health, search, consulting, ROI, gaming, mobile and social media. Our core centers support offices around the region and extend across the global network. Tribal DDB was awarded the coveted title of Digital Agency of the Year Asia Pacific in 2009 by Media magazine.

Key clients include; J&J, McDonald’s, Philips, Volkswagen, Tourism Australia, Financial Times and Reliance. Regionally, campaigns for the likes of McDonald’s, Philips, Telstra, J&J and Volkswagen continue to be recognized for their outstanding local insight and innovation. 
About Tribal DDB Worldwide
Tribal DDB Worldwide (www.tribalddb.com), an Advertising Age A-List Agency, is headquartered in New York and includes 56 offices spanning 36 countries throughout the Americas, Europe and Asia-Pacific region. The first digital agency to win the Grand Prix in Film for Philips Cinema 21:9 at the International Advertising Festival at Cannes in 2009, Tribal DDB was also the first digital agency to ever win Global Agency Network of the Year from Advertising Age in 2007.  In 2005, Tribal DDB was named Interactive Agency of the Year by Adweek and the Cannes International Advertising Festival, where it took home the most Lions and the Cyber Grand Prix.  Tribal DDB Worldwide is part of Omnicom Group's (NYSE: OMC) DDB Worldwide.
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