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	Tribal DDB Shanghai  Drives Full Scores with McMuffin 



2011年6月22日，报道自中国上海
近日以来，Tribal DDB上海分公司为了麦当劳公司的“麦满分”早餐，而全力推动了一项 数字化广告活动。这一广告活动通过网络、社会媒体以及手机传媒进行传播，期望能够和年轻消费者在情感上构筑起连系。这一活动自4月27日启动以来，于6月7日达到了高潮。

在面对巨大的挑战时，每个人都希望能够获得好运从而表现的更加有信心。而对学生来说，面对全国统一大学入学考试——即高考——的时候，他们更加希望获得好运。而基于这种心态，麦当劳决定选择高中三年级学生作为主要广告对象。这一创意，利用了“麦满分”一词在汉语中的双关性，即其谐音“满分”在汉语中代表了最高分之意，而使得“麦满分”被和好运及祝福等同起来，从而祝福中国的高三学子们能在高考中获得满分的好成绩。
通过“麦满分”活动的迷你网站(www.maimanfen100.com)，相关手机网站以及QQ上的社交网络，这一广告活动反复强调了，“麦满分”支持且期望广大学生能够在考试中获得好成绩。同时，麦当劳还邀请了学生和好心人，对外广播了他们对于获得高分的希望以及对考生的祝福。而在活动的迷你网络站点上，也放送了一段特殊的音乐视频。在这一视频中，中国知名歌手曾轶可，也为学生们加油打气，祝福他们获得满分。
而在6月7日高考当天，麦当劳为高三学生提供了一个最后的大惊喜，祝福他们好运并鼓励他们信心：在上海、北京、广州和深圳四地的麦当劳餐厅内，所有参加今年高考的考生，凭本人有效学生证件，均能免费获赠“麦满分”。这一活动不仅吸引了大量的议论和关注，同时也催生了大量的人潮。他们都希望能通过领取“麦满分”来获得好运，从而在考试中获得好成绩。 
Jit Hoong Ng，Tribal DDB上海分公司常务董事表示：“这种创造性的方式，将‘麦满分’和‘满分’两个概念相结合，并且表达了一个讯息，即， ‘麦满分’这一产品关心那些年轻消费者的成就。本次广告活动是所谓‘社会性创意’的一个完美典范，它通过给予消费者一个他们愿意议论、参与并传递的概念，从而来获得传播和宣传的活力。” 
而麦当劳中国地区的营销副总裁，Christine Xu 则表示，“对于中国市场，我们的‘麦满分’是一个相对较新的产品。因此，这个活动的目的，是在中国范围内，为麦当劳早餐服务建立其知名度和产品个性。而这一广告活动的结果也是非常杰出的：在短短的三周内，有超过一百万的中国顾客，祝福应届高三考生。而“麦满分”的销售也开展得很顺利。”
– END –

About Tribal DDB China
Tribal DDB China, part of DDB Greater China Group, is a full service digital agency offering the highest levels of strategic insight and creativity in digital media. Key clients include McDonald’s, Volkswagen, Philips Consumer Electronics, Philips Lighting, Unilever, and Johnson & Johnson. Tribal DDB Shanghai was named 2010 Campaign Greater China Digital Agency of the Year, and was ranked 2nd best Digital Agency in China in 2010 by China Advertising Magazine.

About Tribal DDB Asia Pacific

Tribal DDB Asia Pacific’s footprint has grown to 17 offices in 11 countries and 400 employees. As a dedicated digital agency, Tribal DDB nurtures excellence in technology, CRM, e-commerce, search, consulting, ROI, gaming, mobile, analytics and social media. The agency’s local offices are consistently voted Top 3 in their respective markets and provide support and expertise across the global network.  In 2009, Tribal DDB Asia Pacific was awarded the coveted title of Digital Agency Network of the Year by Campaign. In 2010, Tribal DDB Asia Pacific retained the title of Digital Agency Network of the Year and the agency’s President, Amanda King, was named Digital Agency Head of the Year across the region. As Creative Technologists, the network combines best-in-class creativity with an understanding of technology, which allows them to solve clients’ business problems. 

About Tribal DDB Worldwide
Tribal DDB Worldwide (www.tribalddb.com), an Advertising Age A-List Agency, is headquartered in New York and includes 56 offices spanning 36 countries throughout the Americas, Europe and Asia-Pacific region. The first digital agency to win the Grand Prix in Film for Philips Cinema 21:9 at the International Advertising Festival at Cannes in 2009, Tribal DDB was also the first digital agency to ever win Global Agency Network of the Year from Advertising Age in 2007.  In 2005, Tribal DDB was named Interactive Agency of the Year by Adweek and the Cannes International Advertising Festival, where it took home the most Lions and the Cyber Grand Prix.  Tribal DDB Worldwide is part of Omnicom Group's (NYSE: OMC) DDB Worldwide.
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